v OMNIPHARMA



This Code of Ethics has been established for our Omnipharma s.a.l. company.

Naturally, it also covers our Omnilab s.a.l.,, Omnipap s.a.l. and Omnitrade s.a.l. companies.
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A message from
our President

When my father, Emile Chaoui, started his small paper business, in Damascus, in 1933, little did he know
that, eighty-five years later, it would become a group of companies involved in pharmaceuticals as well as

paper products, operating all over the Levant area.

By the end of the forties, Emile Chaoui secured the representation of Roche Pharmaceuticals which had
then little sales in our markets. In the mid-seventies, when I was already active in the family group, with my
brother Naji and my sister Myriam, we, in turn, succeeded in representing ICI, later known as Astra Zeneca.
To this day, the core of our business remains paper and pharmaceuticals; and thanks to our cooperation
with the Gebara family, in Lebanon, and the Rsheidat family, in Jordan, we have become market leaders
in our core fields, while diversifying into other activities and interests, such as banking, wine production,

paper recycling, etc.

Building on the legacy of our founding father, we give priority to the human approach in business. We
believe it is part of our responsibilities and it goes beyond the mere financial success of our group. Trust
and loyalty towards our suppliers, customers, and staff, and transparency and honesty in our dealings with

all stakeholders are key to our success.

This Code of Ethics, which I am pleased to introduce, embodies our philosophy.
It is a tribute to our values; it must serve as a guideline in all future enterprises
of the Group.

Despite the increase in the number of employees, we endeavor to maintain close and human relationships
with our personnel. We maintain the relaxed social approach and teamwork atmosphere, which have made
Omnipharma an example to follow. Whenever I look at the path we have pursued so far, I feel proud of a
legacy I am eager to transmit to the third generation to take the helm of the company. Its nine members,
working as one cohesive and harmonious team and having each well-defined responsibilities, have a clear
sense of their duties and share the same goal of excellence for the Group. It will be their responsibility to
safeguard, nurture, and develop, in the spirit of its founder, a legacy that is the root of our success, now and

in the future.
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Trust and loyalty towards our suppliers,
customers, and staff, and transparency and
honesty in our dealings with all stakeholders
are key to our success.
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OUR GUIDING PRINCIPLES
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OMNIPHARMA

Omnipharma Corporate
Value Charter

OUR MISSION

Our mission is to support the excellence of the health care system. With our commitment to the ethics of

maintaining and caring for the wellbeing of human life, we seek to provide the health care system with

continuing access to high quality products, with the highest levels of service and support.

OMNIPHARMA
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Accountability
We understand our responsibilities and take them seriously. When we commit, we deliver. And
because we do what we say, we are not afraid of saying what we do.

Trust
Trust is one of our main assets. It is hard to earn and easy to lose. Therefore, each day, we
strive to foster the trust our customers and suppliers, and the market have put in our company.

Integrity
Our aim is to always do what is right for our customers and suppliers, and for our company,
with honesty and sincerity.

Excellence
We always try to improve what we do and how we do it. Our standards are high.
We aim at being an example to be followed.

Sustainability

What we do today has an impact on tomorrow. When we make a decision, we keep in mind
its consequences on our natural, economic and social environment. The wellbeing of future
generations is our responsibility.

Humility
We believe that the best actions are done quietly. Silence is more powerful than noise.
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OMNIPHARMA

Why do we need
a Code of Ethics?

At Omnipharma, we want to do the right thing. Our industry is about human health; and since health is not

only physical but also moral, we believe that we have an added responsibility for also doing things right.

We always conduct our business in full compliance with the law. We also want to make sure that it is in full
agreement with our company values, as outlined in the Corporate Values Charter. These values reflect the
spirit of our company. They are the cornerstone on which our founders built it, and our legacy to future

generations.

This Code is also a roadmap to help us navigate through the challenges we face in our ever-changing
business environment. It is supported by a set of procedures and policies covering the various topics

addressed. As such, it is both a framework and a reference.

At Omnipharma, we respect and apply the laws of the countries in which we operate,
international laws, and the United Nations Guiding Principles on Business and Human
Rights. We also support the ten principles enshrined in the UN Global Compact concerning
human rights, labor, environment and anti-corruption.

OMNIPHARMA
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OMNIPHARMA

What is the scope
of our Code of Ethics?

It must be clear that this Code applies to all those working at Omnipharma, including full-time and part-

time employees, consultants, managers and board members.

We all have a shared responsibility to make sure we understand the provisions of the Code and to commit

to applying them in our daily work.

MANAGERS ROLE:
Managers have additional responsibilities when making sure that our company values

and our commitment to ethics are upheld.

@ 06 © 0o

They are responsible They must behave They must listen to They must report to
for explaining and ethically and act as their team members and discuss with upper
promoting the Code role models and encourage them management any risk
to their team members to speak-up and raise of violation of the Code
their concerns or any suspected or

confirmed breach thereof

BUSINESS PARTNERS
We try to conduct our business with partners who share our values and our commitment to

establish business relationships based on trust and mutual respect. We are convinced that we
must work together to build a better and more open business environment. We also know that
we can learn from each other and are eager to exchange with our partners relevant and useful
information or advice about business values and ethics.

OMNIPHARMA
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OMNIPHARMA

How do we live and
implement our Code of Ethics?

DECISION MAKING

When you make a decision but are unsure whether it is the right one, rely on your good judgement and
revert to the Code of Ethics. Start first by asking yourself these basic questions:

* Is this decision in conformity with the law and in harmony with the company values?

e If I had to talk about it to colleagues or friends, would I feel embarrassed?

 If it were to become public, would it be embarrassing to the company?

» Could someone be hurt (physically, morally, etc.)?

While the Code cannot cover nor anticipate every situation, it is a benchmark that reflects the values and
commitments of the company. The Code of Ethics is supported by bodies, such as the Ethics Committee.
Additional support functions will be introduced, as necessary. There are resources at your disposal to help

you in your decision-making. Use them!

THE ETHICS COMMITTEE

The Ethics Committee is composed of the deputy general managers of the Chaoui Group. It is responsible
for handling all major issues related to ethics. If you have any concern about an ethical issue or any question
dealing with ethics, do not hesitate to use the available channels and procedures to escalate the matter to

the Committee.

SPEAKING-UP AND WHISTLEBLOWING

You may sometimes encounter situations where you suspect — or even know— that something is wrong,
unsafe, unethical and in contradiction with the company values. If this is the case, you have the responsibility
to speak-up. Do it as soon as possible. The sooner problems are addressed, the easier they are to solve.
You can raise your concern through any of the following channels:

e Your Manager

e The HR Department

¢ The Ethics Committee

OMNIPHARMA
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OMNIPHARMA

NO-RETALIATION POLICY
We encourage you to speak-up if you spot a potential problem; and we will not tolerate any retaliation or

reprisal, in any form, against an employee who raises a concern honestly and in good faith.

We also know that it is often easier to speak-up confidentially. We therefore guarantee strict confidentiality

whenever requested.

TRAINING

This Code of Ethics is not difficult to understand as it reflects ethical values you have become familiar
with while working at Omnipharma. However, and in order to embed them in our corporate culture, you
are required to attend the ethics and compliance trainings organized by the Ethics Committee or HR
Department. You might also be required to participate, from time to time, to audit or ethics assessment

surveys.

DISCIPLINE AND ENFORCEMENT

It is the responsibility of all employees to understand and respect the values of the company and to abide

by its Code of Ethics. The answer “I did not know” is not acceptable.

The Ethics Committee has the responsibility to assess the seriousness of any breach and to decide on

corrective steps. It is also its responsibility to determine the need for, and the level of, disciplinary action.

Examples of disciplinary actions include:

“a
®
a

Simple and open discussion;

C

9 Verbal or written warning; or

.l Il Temporary suspension or dismissal.
|
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OMNIPHARMA

A company main asset is its people. They are the driving force behind its success. As individuals, staff
members bring to the workplace their efforts, dedication and creativity. As a team, they are the engine of
growth. Because teamwork allows us to achieve together what we cannot do as individuals, we put the
emphasis on teamwork as a necessary condition for success. At Omnipharma, we commit to fostering
work relationships based on trust, cooperation and mutual respect. In order to do so, we will abide by the

following principles:

We value diversity and
reject discrimination

¢ We appreciate the fact that diverse points of view enhance team creativity and innovation.
We therefore value the diversity of background, education and talent, and we consider it

a strength and not a weakness.

e We base our employment decisions on qualities such as integrity, competence and entrepreneurship.
Because we value team spirit, we also give importance to the ability to work with others. Our

employment criteria will never include race, religion, or gender.

*  We believe everyone deserves to be treated with fairness and respect. It is not only a right, but it also
creates a comfortable work environment where people trust each other. We reject and forbid all kinds
of harassment or bullying, whether verbal, physical or moral, and do not allow any type of inappropriate

or disrespectful behavior.

* We are keen to follow and respect the labor laws of Lebanon, as well as the labor laws of the countries
where we operate. We also respect the UN guiding principles on human rights and labor; and we ensure,

to the best of our abilities, that our business partners share the same commitment.

OMNIPHARMA
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OMNIPHARMA

OMNIPHARMA

We promote a safe and
healthy work environment

Omnipharma is a leader in the health care industry in
Lebanon. It is therefore natural that our company promote

a healthy work environment and act as a leader in the field.

It is important for us to uphold, in our offices, the highest
safety standards, beyond those set by the law.

Our company provides a smoke-free environment.

Drugs are prohibited and not to be tolerated.

Alcohol is also forbidden, except when served at

company-sponsored events, with management approval.

We encourage, develop and implement, on an ongoing basis,
various programs and initiatives aimed at encouraging and

promoting a healthier lifestyle.

As further proof of its commitment for a healthy work
environment, Omnipharma has furnished an exercise room
with the latest workout and fitness equipment to encourage
its employees to exercise, relieve stress and maintain a

healthy balance between body and mind.

Because intimidation and coercion are at odds with
Omnipharma corporate culture, it is worthy to mention
that arms and weapons of whatever form, shape, or size, are
prohibited on company premises. This includes weapons
carried in company cars and delivery vans or left in private
cars parked in the company garages. Any contravention could

trigger the toughestdisciplinary action.
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OMNIPHARMA

We are careful to avoid
conflicts of interest

A conflict of interest arises when an employee is involved in a relationship or has an activity that affects
his/her objectivity and independence of judgement while making a decision relative to his/her company

duties and responsibilities.

Conflicts of interest adversely impact the performance of an employee and can also harm the company
reputation. They can be detrimental to the image employees have of their company and to its standing in

the marketplace.

At Omnipharma, we are careful to avoid conflicts of interest; and we know that the best way to do so
is to address the problem at an early stage. Therefore, we encourage you to raise any such issue with
management as soon as you suspect any potential conflict of interest. Issues can be best solved when they

are brought to the open, and discussed to find a suitable solution for all.

Conlflicts of interest can happen in different ways. For example:

e Personal or family relationships: Working with a close family member, either as a colleague, or a
customer, or a supplier, might lead to a conflict of interest. This might also be the case when a romantic
relationship develops between coworkers.

e Financial interest: When an employee or one of his/her close family members is financially involved
with one of the company competitors, customers or suppliers.

e Outside employment: It is not allowed for full-time employees, even if it does not interfere with the
work schedule at Omnipharma. Should a temporary exception be necessary, it must be granted with
full management knowledge and approval. Working with charitable or not-for-profit organizations,
however, is accepted - and even encouraged -, provided management is informed, and the employee
performance, not affected.

e Political affiliation: As a company, Omnipharma has always refrained from any political involvement or
affiliation. We respect the right of employees to be involved in legal political activities as long as they
remain personal and private, insofar as it is the expression of a genuine concern and interest for their
community. However, they must be extremely careful as not to appear to represent an Omnipharma

political position in any way or manner. Political activism is not allowed in the workplace.

OMNIPHARMA

W e pyall
Aol o gylodl

0313 degoge e 55 blad of &Me § bigi e pllabl § wyladl e Al & duds Cabshl usy
S olos Blgsuny lelsy G=n Lo § ¥atuly

a9 ) dmacw Guog W33 b 10T gs Jly LS bkl dllels e UWlw plakl § wsladl L35
Blod § ooty Ols &1 s 0saboll LysS Ll 8ysall Jlny of wls

Sl Jo g0 8, allall ode go deletl Colwl oo 3T dyuiy plall § wylad) clies e oys0 13
G wrladl oo Doy sl LIS 00,101 cdosudl me a1 8505] Lo deiind . Oyah e Ui
2ozl o Jo J] dosdls lgidles dolpay ALl gk so Jadll Gslulls pxtlall

L) decw o Lalise Lyool pdlabl ¢ wylad] dsb

G oylas ] ¢35 48 )90 of dues 5T UuesS L 8V wol mo Joasdl :ille of dias s d3Ye o
el e § eo) o Lidble d8Ve § JLad) ISy ptlall

Lad3sn ol laidlas 5T 4581 gudlie uoly 45U 3T uot of Chbige o dlle dBMe d52g dus 1AW dolall o

B G el Olelu e 35 ¢ o v oesdib] grabshl e sobioe sy :dS 2l gols Joasd] o
blatl Bl .axidlens 8310Y) 5 dal d8,me V] jgou W Bueld) ody) Cbhe sliiwl 5w O Ols
Uy 8510Y1 edsy o Ll - Kizma Jo ¥ - poaun 588 gyl 95 Y dabiie Olusd 5T sl
Sl @ Jeesd) &led Lo 35 Y

G abgs JS 3o pied o9 - gelw ©lusl ol blas & s &) zuid 1 goliwd) GLusY) o
b1,53Yl e §Y G pall gamidly ol Jlad) § i L 5531 dwludl dh23Y) § b, 25
ISy Bpadl pus ) dewds CBo)l § dy O ayle ST Y] .dsdlagy gaizdl ploall s Lads
ol O & posmues sy @olwd]l BLEI T 2 Sl goliw iBse T Ui Sl oo




OMNIPHARMA

We respect our employees privacy
and personal information

Nowadays, business activities generate an enormous amount of personal data. This data can be defined as
any information that can help identify and characterize an individual or a person, such as name, birthdate,

email address, etc.
One typical example is employee CVs and employment data.

Omnipharma commits to managing all information in an appropriate manner and in accordance with the
laws of Lebanon or the national laws of the countries where it operates. Omnipharma respects the privacy
and confidentiality of its employees; it will not disclose any personal data without their consent. It will also

collect only the information that is relevant to the conduct of its business and will not retain it for longer

than needed and required or allowed by law.

OMNIPHARMA
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OUR CUSTOMERS
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OMNIPHARMA

Customers are the reason behind a company’s growth and success. Since we are in the healthcare industry,

and since we deal with life and health, we have an additional responsibility to provide our customers with

the best possible products and services. It is not only a commercial responsibility; it is also a moral duty.

We provide high quality
products and services

PRODUCT QUALITY
Omnipharma works exclusively with suppliers that are internationally recognized
providers of quality healthcare products. This guarantees that we only offer high quality

pI'OdUCtS to our customers.

PRODUCT MANAGEMENT

Omnipharma makes sure that all products brought to the market, are handled with care
and professionalism, from reception to delivery, in accordance with the manufacturer
requirements and with the highest global standards on management of pharmaceutical
products and laboratory equipment; this includes up-to-date warehousing, efficient

distribution and strict management of expiry dates.

OMNIPHARMA
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OMNIPHARMA

CUSTOMER SERVICE

Omnipharma endeavors to provide its customers with the best possible service.

In order to do so, we must:

e Know our customers and the way they operate their business

e Listen to our customers and to their ideas and suggestions as they may help
improve our offer

¢ Know our customers needs and do our best to satisfy them

* Never dismiss customer dissatisfaction and deal with it in a timely and

professional manner. It is hard to gain a customer and easy to lose one

PRODUCT KNOWLEDGE
We know our products well. Our promotion teams are able to explain how any product
works and how it affects the user. Our warehouse team masters the optimal storage and

packaging conditions for each product.

PRODUCT PROMOTION

In Lebanon, the marketing and promotion of healthcare products are regulated and
Omnipharma strictly enforces the rules established by the Ministry of Health.

The promotion team always gives a fair, precise and truthful description of our products
and always,

and imperatively, refrains from making false claims or providing misleading information.
We strictly follow the rules set by our suppliers when inviting doctors or practitioner s to

professional meetings.
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Our customers are all equally important. We should never forget that a single product can help relieve

suffering or save a life. At Omnipharma, there is no disregard to the customer who only buys small quantities.

On a usual workday, our company President met, on the stairs, a man
who seemed worried and in a state of distress. After he inquired about his
concerns, he learned that the man’s mother was suffering from cancer and in
need of a specific and very expensive medication, which he could not afford.
Without seeking further information, he brought the man to the storage room
and asked that the product in question be dispensed to him free of charge.
Thinking that the matter was over, he was later surprised to find out that the
man was requesting to be allowed into his office. There, he opened his jacket
displaying a handgun tucked in the inner pocket. In tears, he confessed:

How can I ever thank you for your
understanding? I was ready to do anything to
get my mother the medication she needs.

PUBLIC INSTITUTIONS

When working with public institutions we abide by the laws, rules and regulations that regulate government

contracts and public tenders.
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OMNIPHARMA

We protect our customers
confidential information

Customers entrust us with a load of data, including financial data, relevant to their business.
At Omnipharma, we understand that data is confidential and that it belongs to our customers, not to us.

We therefore commit to:

e Gathering only the data that is relevant to our business operations

» Using the data in a professional way, and only for business purposes

e Ensuring that the data remains confidential and is not improperly disclosed, whether voluntarily
or inadvertently

* Not keeping the data longer than needed

e Following relevant national and international laws governing privacy and data protection, such as the

European GDPR (General Data Protection Regulation)
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OMNIPHARMA

We maintain a relation of trust
and openness with our suppliers

Our relationship with our suppliers is essential to the success and profitability of our business; and it goes
beyond the mere purchase of products, equipment and services.

Some suppliers have been our partners for well over half a century; and our aim is to build, with all of them,
a long-term business relationship based on openness, trust and the sharing of common values.

In order to establish, develop and maintain privileged relationships with our suppliers, we have to abide

by the following principles:

® oVe
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We treat our suppliers
with fairness and

transparency

We select suppliers
who share our values
and our commitment
to a relationship based
on trust and openness

We understand our
suppliers, their
business and their
corporate culture

We make every

effort to ensure that
our expectations are
clear to our suppliers
and to understand and
agree with what they
expect from us
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OMNIPHARMA

We protect our suppliers
confidential information

Our suppliers entrust us with information and data that are often confidential, whether they are technical,
financial or related to marketing and promotional strategies or to corporate organization. We are keen to
protect this information and its confidentiality, and we will only use it for the purposes for which it was

given to us.

We follow the marketing and promotional
rules set by our suppliers for their products

Marketing and promoting pharmaceutical products is usually governed by strict local (wherever applicable)
and international rules. Our suppliers have clear guidelines regarding product promotion, in particular
invitations addressed to physicians to attend professional meetings, promotional events and distribution of
year-end business courtesy gifts. At Omnipharma, we commit to following these guidelines and regulations in

close cooperation with the supplier and in full compliance with the laws of the countries where we operate.

OMNIPHARMA
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OMNIPHARMA IN
THE MARKETPLACE




OMNIPHARMA

We compete fairly
and properly

Competition is essential to market economies; we should envision it more as an incentive than a burden,
which should encourage us to improve our performance. That is the reason we chose “Excellence” to be

one of our core values.

Respect is the foundation of our relationship with our competitors; we treat them the way we want them

to treat us.

That is the reason why we will:

Never badmouth a competitor

e Never spread false rumors or misleading information about competing products

Never use unfair commercial tactics against a competitor

OMNIPHARMA
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OMNIPHARMA

We respect
anti-trust laws

In many markets, price-fixing is unlawful. It is not only subject to significant penalties, but it also

undermines the trust of the market in our trade and the faith of customers in our activities.
That is the reason why we will:

e Never enter into agreements that would be in breach of anti-trust laws

e Always be very careful not to enter, or appear to enter, into price-sharing agreements

e Never enter into agreements or understandings with competitors in order to divide a market and
allocate customers, territories or products

» Never enter into tying agreements whereas the sale of a product is tied to the purchase of another
product that the customer does not need

e Never share sensitive information regarding our products, be it about manufacturing, cost,

pricing or marketing

Should any such sensitive information be disclosed, knowingly or inadvertently, the matter must be

immediately brought up to the attention of management and/or the Ethics Committee.

We reject bribery
and corruption

At Omnipharma, we strongly condemn bribery and corruption, in all their forms. It might seem that bribery
provide an apparent, limited and temporary advantage, or be sometimes regarded as a necessary evil. But,
in the long run, such practices are highly detrimental to the company and to the economic environment.

They also have a dramatic impact on the social, moral, and political structure of our country.

OMNIPHARMA
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OMNIPHARMA

We follow strict rules concerning business
courtesy gifts and entertainment

In some markets, entertainment and exchanging courtesy gifts often play an important role in business.
While gifts and entertainment can help build relationships, they can also quickly become inappropriate and
create a situation of conflict of interest.

Gifts and entertainment can also raise concerns about the integrity of the giver and/or receiver.
That is the reason why we will:

e Never solicit business courtesy gifts

e Make sure that all business courtesy gifts and entertainment, offered or received, are appropriate and
of a monetary value that falls within the limits set by the Ethics Committee

e Always make sure that a business courtesy gift, given or received, does not affect the independence of

judgement of the giver or receiver and does not alter the regular course of business
And, of course...

» Always follow the golden rule of full disclosure of all business courtesy gifts, in accordance with the

company policies and by using existing disclosure procedures and forms.

OMNIPHARMA
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OMNIPHARMA

We cooperate with all concerned parties to
improve the rules governing our trade and
business environment

The health and pharmaceutical industry is highly controlled and subject to many laws and regulations

governing the importation, marketing and sale of products.
Itis also the case that we operate in markets where laws are either not effectively implemented or obsolete.

At Omnipharma, we pledge to always cooperate, as closely as possible, with governments and regulators in

order to improve and modernize the laws.

For this reason, we are, and will remain, active members of various professional and trade associations,
where we exchange ideas and through which we channel recommendations to government and regulatory
bodies.
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OUR RESOURCES
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OMNIPHARMA

We value and
protect our assets

Employees carry the individual and collective responsibility for protecting the company resources. They
are a tool that help us achieve our business goals, but they also facilitate our daily activities and contribute

to a safe and pleasant work environment.

Misusing, tampering with, or destroying company resources is a display of individualistic and irresponsible

behavior; it will trigger relevant disciplinary actions.

Company resources include physical and non-physical assets such as:

-

EQUIPMENT AND INVENTORIES

They include buildings, office equipment, cars and delivery vans, etc.

» Facilities and equipment should only be used as intended and for the purpose for which they were built
or acquired.

e Equipment should always be used by authorized and competent personnel. If you do not know how to
use a piece of equipment, do not hesitate to ask for assistance.

e TFacilities and equipment should always be properly and regularly maintained, and repaired, if damaged.
It is the responsibility of every employee to report a faulty or defective piece of equipment, if spotted

» Inventories are the responsibility of trained personnel. They must be kept in strict compliance with
storage instructions provided by the manufacturer and the regulator. Access to warehouses is restricted
to authorized personnel.

e Inventory records must always be kept well organized, updated and safe.

OMNIPHARMA
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OMNIPHARMA

FINANCIAL ASSETS

They include cash, bank accounts, credit cards, etc.
Protecting financial assets is necessary not only for
the good financial standing of the company, but also
for closely controlling any improper transaction or

funds misappropriation.

For this reason:

e Cash transactions are not encouraged

e In case cash transactions are necessary,
they must be duly recorded

e Itis mandatory to abide by corporate procedures
when carrying cash, issuing and cashing
checks, and using company credit cards, where
applicable

e Itis mandatory to abide by corporate procedures
when it comes to invoicing and credit, as well as

credit maturity and collection procedures

MONEY LAUNDERING
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It is noteworthy to mention that Omnipharma has a zero-tolerance policy on any type

or form of money laundering. We advocate transparency and implement tight financial

procedures as the best protection against improper financial dealings.

OMNIPHARMA
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OMNIPHARMA

INTELLECTUAL PROPERTY

Our intellectual property consists of trademarks, logos, copyrights, marketing plans, data and software.

They are important intangible assets and must be protected against loss, wrongful disclosure and misuse.

In addition, market intelligence, supplier information and customer data gathered by employees in the
course of their work remain the exclusive property of the company, even after the departure of an employee.

Misusing them can trigger legal action.

COUNTERFEIT PRODUCTS

The industry is very sensitive to counterfeit products and packaging. They not only
harm our company; they are also dangerous to the health and safety of end users
and consumers. Any suspected counterfeit product must be therefore reported to the
concerned parties.

PHARMACOVIGILANCE

Pharmacovigilance or drug safety helps in identifying potential risks and hazards
associated with products. Should we find or suspect any, it is our responsibility to report
it as soon as possible to the concerned parties.

PRIVATE USE OF CORPORATE ASSETS
Company assets help us achieve our goals and facilitate our work. They belong to the company. They are
meant to be used in our daily professional activities. To use corporate assets for private purposes is not

acceptable, unless expressly authorized in writing by management.

Omnipharma has developed a set of policies and procedures to regulate the use of corporate assets. Please

follow them; if in doubt, consult your manager.

Private use of the company internet connection for browsing or entertainment is prohibited; it will trigger

disciplinary actions.

OMNIPHARMA
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OMNIPHARMA

We carefully protect business
records and data

Information is one of our most valuable assets. Handling it properly is everyone’s responsibility.

Confidential information includes financial information, sensitive product information, business or
marketing strategies, customer and supplier data, employee data, etc. It takes various forms, such as emails,
voice mails, written documents, and electronic data, generally stored on the IT system.

This information is the exclusive property of the company. It must be protected at all costs.

That is the reason why we will:

e Handle information appropriately and treat it as sensitive

e Make sure that no information is disclosed without proper authorization

* Never keep a piece of information for longer than required

* Be very careful to ensure that all IT stored information is as immune as possible from viruses and
cyber-attacks

* Report all information security incidents as soon as recognized

AIITT systems are potential targets of cyber-attacks and security breaches. Security controls and firewalls
are installed to protect our system. But there are some easy rules that can help mitigate the risks:

e Strictly follow the rules established by the IT department

e Do not download any software or application unless expressly authorized by the IT department

e Do not browse the internet randomly; use it only for authorized business-related searches

¢ Do not download material from storage devices (CD, USB, etc.) you are unsure of

e Ingeneral, exercise good judgement and care while using all types of IT equipment. If in doubt, do not

hesitate to request the assistance of an IT specialist.

OMNIPHARMA
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OMNIPHARMA

We manage
communication responsibly

We live in a world where communication is ever-present, if not overwhelming. Since we cannot escape from
it, we must learn to use it. While bad communication is harmful, good communication is an essential and
powerful tool for explaining who we are and what we stand for. Omnipharma has developed a communication

plan to promote the company and its values. It has also appointed spokespersons to speak in its name.

However, we might sometimes find ourselves in situations where we have to talk about the company.

Therefore, when communicating with the outside world, keep in mind the following principles:

e While each one of us is an ambassador of the company, never “officially” speak on behalf of Omnipharma,
or appear to represent it, unless duly authorized or mandated by management.

* Nothing remains “secret” or “confidential”. Once released, a word or a statement cannot be “taken
back”. Always be very careful when discussing your work or talking about the company.

e Never present your personal opinions as being those of the company. Never use the company
communication channels, including letterheads, emails, websites or blogs, to express your personal views.

e Ifthereis aremark or a criticism concerning the job or a colleague, never discuss it outside the company,
with friends or people you meet. Instead, bring it up at work and discuss it with management, in a
positive and constructive way.

e When answering questions about the company, always exercise common sense and good judgement.

Never comment on subjects you are not familiar with.

As a general rule, always keep in mind that we are all informal ambassadors of the company and that our

aim is to convey its values and commitments.

SOCIAL MEDIA

Be careful when using social media. It is a great communication tool; however, if poorly used,
it can be very harmful. Unless mandated by management to do so, never speak on behalf of the
company on social media. Never forget that there is a very thin line between what you think is
only “private” and “personal” and what affects the company. People know that you work for the
company and can interpret a comment you made as representing it, even if this was not your
intent. As a rule, refrain from discussing your work on social media.

OMNIPHARMA
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OUR COMMITMENT TO
BUILDING A RESPONSIBLE
AND SUSTAINABLE BUSINESS
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OMNIPHARMA

We value, respect, and
protect our environment

The natural environment is heavily degraded because of careless intensive use and irresponsible
mismanagement. Today, we realize that our children will inherit a country where coasts, rivers, mountains

and forests are polluted and destroyed, often to the point of no return.

At Omnipharma, we pledge to do whatever is possible to restore, rejuvenate, and strengthen the
environment. This is why “Sustainability” is one of our core values. However, before taking any step we

must all agree on the following:

1. The environment does not belong to us; it belongs to all generations, present and future. It is our common

responsibility to protect it.

2. Protecting the environment is not only a corporate responsibility but a shared duty, regardless of your

position within Omnipharma. Every single action counts, no matter how small.

That is the reason why we have:

¢ Developed and implemented recycling programs adapted to various types of recyclable materials;

» Initiated programs aimed at decreasing the use of harmful materials within the company;

e Invested in renewable energy, and energy saving devices, whenever possible;

e And... since we operate in the pharmaceutical industry, we paid particular attention to the disposal of

chemical and pharmaceutical unused products in ways that do not harm the environment.

New initiatives are regularly added, whenever the need arises or when new environment technologies are
developed. We welcome every idea and suggestion. Let us also not forget that caring for the environment

should not be limited to the workplace. It must become a way of life.

OMNIPHARMA
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OMNIPHARMA

We are invested in our community
and participate in its development

At Omnipharma, we believe that we have a role
to play in the society where we live and work
and that our responsibility is to contribute to the
development of our community. We do so, by either
directly supporting individuals or families in need
of help or assistance or by supporting charities
and NGO’s. Internally, we also implement several
initiatives with the participation of employees who

wish to become involved.

Our initiatives have evolved over time. We always
remind ourselves that interacting with the
community is both a duty and a privilege. In doing
so, we must be guided by the very same values
enshrined in our Code. We also believe that the most
successful activities are those done quietly, because
silence is more powerful than noise, and because

“humility” is one of our core values.

OMNIPHARMA
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This Code of Ethics enshrines the values and principles underlying the way Omnipharma conducts its business.
It serves as a guide to the Group’s employees, management and board members. It is also addressed to our customers
and suppliers and, more generally, to all stakeholders.

Since we live and work in a rapidly changing world, this Code must be regularly updated to keep up with events.

However, one thing is sure: our values can never be altered or lessened. With this in mind, we welcome all suggestions
and ideas to improve the Code, and, ultimately, improve ourselves.

info@omnipharma.com
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